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The World’s Finest Mangos,
Now in a Convenient 4-Pack!

This user-friendly clamshell packaging facilitates

attractive displays, transforming your mango section

into a sought-after destination in retail environments.

¢ Highly anticipated seasonal variety
e Fiberless, creamy, and sweet flavor profile

e Smaller seed than round mangos

e Enjoy whole & sliced, cubed as a salad or

\.
yogurt topping or blended into smoothies. ‘
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Ataulfo Mixed : 23.5”x15.8”x6.3” 22.2 Ib- _ _ -
Mango 4ct. 16/18 Mexico 8ct. O ) “ 2571b 7-61010-80334-9
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Avolntel™ is our in-house market intelligence platform

1 Online survey of ‘1000 shoppers conducted 7/1/2013 2 "Onlinsurv;( 0f 200 mango shoppers conducted on 8/26/24
3Numerator n5|ghts, Mango Shopper Profile, 12 months ending8/31/2484 Numerator Insight 12 months ending 8/31/24






